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MS Volume split by categories & manufacturers 7 PEPSICO
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Category MacroSnacks CS (incl.CB) Other Savory Pastry Sugar
(packed incl Seeds) Bonbons
Volume, BIn RUR e . - - d = | e U i
(+/- vs LY)

Volume SoM, %
(+/- vs LY)

Other

‘ Geo: Total Russia Period: as of Jan 2014 Source: ACNielsen
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Savory vs. Sweet Consumption KPIs

Savoury categories

PAW
consumers

Savory MS N
(Total) '

Potato 5
chips -

Corn l
chips

Crispbread/ :
Crackers - -

Extruders l
Salted 5

nuts .
Salted :
seeds -
Salty 5

fish n

| Base: 12-45 y.0., 3808

‘ Geo: Total Russia

P7D

consumers

(kg. per P12M)
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Period: MAT Jul'l3

Sweet categories

Sweet MS
(Total)

Bonbons
Chocolate confectionary

Pastry

Croissants/ Packaged
pastries / gingerbreads

Simple Cookies/
sweet biscuits / wafles

Cookies
(covered in chocolate)

Cookies with filling
Oat cookies
Chocolate bars

Chocolate tablets

Chocolate confectionary
(packaged)

‘ Source: ARMI Consumer Tracking, *ACNielsen+GKS
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PepsiCo Snacks brands & sublines Volume contribution - PEPSICO
to Category / Core Salty / Savory / MS

Category Brands

Volume, Volume SoM,
tones %
In Category In Core Salty In Savory In Packed MS
Total Lay's ;
y"'Q B Strong “ - a
" Max T
PC Core [

B HrusTeam
Core

B HrusTeam
Beersticks [

B HrusTeam
Baget
ol

B HrusTeam
rackers - - [ ]
|
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Pure Kids m Cheetos

(for Extruders) ] I

‘ Geo: Total National Urban Period: MAT Jul'14 ‘ Source: ACNielsen




Savory categories Value by DSs PEPSICO

DM Value ~ WSBT MDB : FTT : : (o{V) : Y&H : HS : ? : : EH ! TOTAL
(bln, US S) . (Work/ School @ (Midlifer's i (Fun Times © (Couples : (Young © (Healthy : : : (Eat for - (bln., US S)
Break Time) Daytime Break) Together) : Unwind) & Hungry) Start) Health) :

q]
&

Potato chips

RN

Corn chips

Crispbread
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Salted nuts

Salted seeds

Salty fish
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Savory categories Affinity PEPSICO

-

Higher affinity Lower affinity

Top-10 Affinity opportunities for Chips

Potato
chips

©09000®00a

O Extruded
y chips Beer Dried Salted Other Confectionery Lemonades Juice, Cold Tea Water Dairy
Crust Nuts Snacks (Candy, Choc. Stick, Ne.ctars, Fruit (Dairy Cocktails
(CBs) Choc Eggs, Spread, Drinks & Drink, Snacks
Marmalade, Chewing & Choc.Glazed
Gum, Choc. Bars, Curd Bars, Milk Curd
Cookies, Sweets) & Fruit Desserts)

Top-10 Affinity opportunities for Dried Crust

Dried crust =
e = ) & El D
iy gy E
Dried crust
wheat Beer Sausage Chips, Seafood  Canned Confectionery  Juice, Dairy Lemonades Frozen Water
| Dried crust (Smoked Snacks, Salted  Food (Drops & Candy, Ngctars, Fruit (Dairy Cocktails Semi-Finished
w extrude & Cooked) Nuts, Other (Vegetables, Pies & Cakes, Drinks & Drink, Snacks Products
Snacks Fish, Meat) Cookies, Choc Egss & Choc.Glazed (made of Fish
& Spreads, Choc Curd Bars, Milk Curd & Seafood,
Stick, Chewing Gum) & Fruit Desserts) Meat & Poultry)

Top-6 Affinity opportunities for Other Snacks

0 ® O & G

Pop corn

Corn snacks

Seeds Chips Salted Confectionery Beer Sausage Juice,
Nuts ) Nectars, Fruit
O Meat snacks (Candy, Choc. Stick, (Smoked Drinks
4 - Choc Eggs, Spread, & Cooked)
Other snacks Marmalade, Chewing
Gumk, Choc. Bars,

Cookies, Sweets)

| Note: Categories defined by retailers

‘ Geo: Total Russia (hypermarkets) Period: 2011-2012 Source: SaGE




Beer occasion PEPSICO

Beer consumption in MS . Beer consumption frequency
Drinks occasions, % Lo Total Wiy All iy Males M) Females
100% == pamm === 73amr === AR T ARt emmac e gmascsecnaooe e e T RERnEEEEREEPP TR 100%
: Rare than once [l
: in a month
: Once a month
: and more often
4-5 times a week
- - : and more often
- » L L] 1-3 times a week
. L] [ I I . [ | © 1-3 times a month M
Total 12-14 15-17 18-25 26-35 36-45 46-60 25-45 25-35 36-45 25-45 25-35 36-45 25-45 25-35 36-45
: Base:
| Geo: Total Russia | Period: 2010 | Source: 6Ws | Geo: Total Russia Period: MAT Jun 14 | Source: ARMI Consumer Tracking
With beer repertoire . MS with drinks consumption by Ages
% Total Within PC consumers Within CB consumers i MS occasions, consumed, %
PC I ] | : B DS e B B e B 100%
ce Il | I
Dried fish / seafood [N I I With out drinks
Salty nuts /| | | I
salty nuts mixes
Sunflower seeds | | | With drinks |l
Other products | 1 ] With beer [
Do not consume [l [ ] [ ]
products with beer
T, : Total 12-14  15-17  18-25  26-35  36-45  46-60
|GEO: Total Russia | Period: MAT Jun 14 | Source: ARMI Consumer Tracking |Geo: Total Russia | Period: 2010 | Source: 6Ws
MS with drinks consumption by DSs . MS with drinks consumption . Beer consumption
% © in H&S by Ages, % © in H&S by Ages, drinks occasions, %
--------------------------------------------------------------------------------------------------------- - oo ---ama - 100%
. i Other
:  drinks
é l I_I_I_I_I_l N
Total Work/ Mid- ~ Happy  Family Evening Young Break- ~ With Eat  Morning Total 12-14  15-17 18-25 26-35 36-45 46-60 Total 12-14 15-17 18-25 26-35 36-45 46-60
School lifer's & Time Rela- & fast Lunch for Treat :
Break Daytime Social xation  Hungry Health
Geo: Total Russia Period: 2010 | Source: 6Ws

Time




POTATO
CHIPS
















Tip

CRISP
BREADS




SALTY
BUISCUITS




KIDS
MACROSNACKS




CHEETOS













Brand profile;

LAY 'S




HRUSTEAM






